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Political Consultants 

· “A campaign professional who is engaged primarily in the provision of advice and services” pp. 328
· Polling
· Media creation and production

· Direct-mail fund raising

· Two types

· Generalist - advises on most or all phases of the campaign, coordinates most or all technology

· Specialist - focuses only on one or two aspects of campaign, specific
Sabato Argues

· Political Consultants have “inflicted severe damage upon the party system and masterminded the modern triumph of personality cults over party politics in the U.S.” pp. 324

· Steadily accumulated unchecked and unrivaled power and influence in the political system

· Consultants have found and utilized a working ally, the press

· Consultants have fundamentally altered the mechanisms by which politics are conducted - arguing that consultants have and are creating illusions commonly referred to as
· Media masters

· Soothsayers

· Direct-mail artists

· With the rise of the number of politicians employing and being influenced by consultants, so has 

· Influence peddling

· Financial misconduct

· Shameful acts of deception and trickery

· Improprieties with former clients

· Unethical practices

· Consultants have replaced party leaders in key campaign roles

Characteristics of Consultants

· Before the rise of consulting as a career track, consultants and duties now associated with them used to be performed by lawyers

· Consultants, unlike those they represent, have had formalized training in election technology and methodologies

· Consultants not typically concerned with issues, party affiliations, or the substance of politics - typically business men and women
· Work on many campaigns simultaneously and have served hundreds of campaigns in their careers

· Often end up in the role as the politician’s confidant  
History of Political Consulting

· Formerly lawyers - had flex schedules as well as personal finances and community contacts to do the job well

· After it developed into a fulltime gig, most evolved out of the public relations profession 

· In 1933, modern political consultants first had a major effect

· In the early 1950’s became evident that consultants were playing an ever increasing role which prompted Neil Staebler, chairmen of Michigan’s Democratic Party, predicted that “elections will become contests not between candidates, but between great advertising firms” pp.330

· Two decades later, consultants are a campaign standard
